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Experian and eBureau Partnerto Offer New Credit Scoring Tool
For Unbanked U.S. Consumers

COSTA MESA, Calif. and ST. CLOUD, Minn. N March 11, 2008N Experian, aglobalinformation
servicescompany and eBureau,an innovative provider of predictive scoringand information solutions,
todayannounced partnershipandthe launchof the Emeging Credit ScoréM, a new credit scoringtool
to assist lenders in evaluating the credit worthiness of unbanked and underbanked consumers.

The partnershigs partof Experian€pioneeringnitiativesto providelenderswith advancedaccurateand
cost-efective tools for evaluating the financial risk of new and gingrconsumer segments.

OTheunbankedand underbankecconsumerpopulation presentsan expandingmarket opportunity for
financial servicesinstitutions, particularly in today® economicenvironment,@aid ZaydoonH. Munir,
seniorvice presidentExperian.OOurgoal hasalwaysbeentwo-fold; to help underbanked¢onsumersget
the credit and affordable financial servicesthey deserve,and provide our clients that serve these
consumerswith the bestrisk managementools. Utilizing this groundbreakingnew scoring method,
lenders can now ffctively B and equitablyD lend to this population and grow their customer base.O

OeBurealis excitedto partnerwith Experianon the developmentaind implementationof the Emeging
CreditScore,analternativecreditscorefor thin-file andno-file consumers,€aidMark Doman,executive
vice president,eBureau.OOurnext generationtechnologyprovides Experianand its financial service
customerswith a powerful new scoring tool to profitably serve a numberof growing, underserved
consumer segments.O

Throughthe partnershipthe Emeging Credit Scorewill rely on the aggregatiorof Experlan@:radltlonal
creditdataandeBureaualternativeconsumecredit, paymentandidentity data.Using eBureaugeScore
technology the scorewill evaluatethe purchaseand paymenthistoriesof consumerswith little or no

credithistory, providing anincreasinglygranularview of the thin file andno-file consumeisegmentBy

scoringa higher percentagef consumersthe Emeging Credit Scorehelps credit grantorsgrow their

client base by é&ctively qualifying more prospects within this underserved population.

Accordingto recentstatisticsreleasedy the FederalDepositinsuranceCorporation(FDIC), therearean
estimated?8 million no-file and44.7 million thin file consumersn the United States representindl9.4
percentof all householdsThesecombinedpopulationsearnapproximatelyl.1 trillion in annualincome,
with underserved individuals accounting for nearly half of that total.
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The Emeging Credit Scoreis the first solutionin the marketaddressinghe underserved¢onsumetthat
couplesalternativedata with the breadthand quality of Experian®traditional credit data. Experian®©
delivery approachdistinctly offers an integratedsolution which easesmplementationand minimizes
operationaimpacton clients@xistingsystemsanddecisioningprocesse<lientscanrely on Experianto
supporttheir growth strategiesin a disciplined fashion giving them a more holistic perspectiveof a
consume® financial relationships.In effect, this highly-predictiverisk score optimizesthe ability to
effectively expandthe universe of underservedapplicantsand prospectsas these consumersgain
momentum in their pursuit offafdable financial services.

# # #

About Experian

Experianis a global leaderin providing information, analytical, and marketing servicesto organizationsand
consumersto help managethe risk and reward of commercialand financial decisions.Combining its unique
information tools and deep understandingof individuals, markets and economies, Experian partners with

organizationsaroundthe world to establishandstrengthercustomerelationshipsandprovidetheir businessewith

competitiveadvantageFor consumersExperiandeliverscritical information that enableshemto makefinancial
andpurchasinglecisionswith greatercontroland confidence Clientsincludeorganizationdrom financial services,
retail and catalog,telecommunicationgytilities, media,insuranceautomotive Jeisure,e-commercemanufacturing,
propertyandgovernmensectorsExperianGroupLimited is listed on the LondonStockExchangg EXPN), andis a
constituenf the FTSE100index. It hascorporateheadquarters Dublin, Ireland,andoperationaheadquarteris

Costa Mesa, Calif., and Nottingham, U.K. Experian employs approximately 15,500 people in 36 countries
worldwide, supportingclients in more than 65 countries.Annual salesare in excessof $3.8 billion. For more
information, please vishittp://www.experiangroup.com

About eBureau

eBureauprovides a powerful suite of online marketing and lead generation,credit risk managementfraud
prevention, and collections and recovery scoring and information solutions to industry-leadingmultichannel
marketersfinancial servicescompaniespnline advertisersand agenciesFoundedin 2004, eBureauhasdesigned
andbuilt a patent-pendingstate-of-the-artlatawarehousendreal-timepredictivescoringsystem.The companyis
headquarteredh St. Cloud, Minn., andhasreceived$28 million in funding from its founders,Split Rock Partners,
and RedpoinYentures. For more information, please Misip://wwwebureau.com

Experianand the marks usedherein are servicemarksor registeed trademarksof Experian Information Solutions,Inc. Other product and
company names mentioned éiarmay be the trademarks of thesspective owners.
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